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Two in three adults in Indonesia and Vietham use social mediaas a
source of news, the highest among a global survey of 28 markets

Those in the Philippines, Malaysia, Taiwan and Singapore are the next most likely
in APAC to catch up on news through their social media feeds

In late July, the Wall Street Journal reported that Facebook is shifting
engineering and product support away from its News tab and Bulletin
newsletter platform, and towards pushing more video content from social
media creators. But to what extent do people today - around the world - use
social media as a source for keeping up with the news?

Latest data from YouGov Global Profiles - the world's largest globally consistent
audience dataset - reveals that more than two in three consumers in Indonesia
and Vietnam use social media as a source of news: the highest among a global
survey of 28 markets.

Consumers in the Philippines (63%) are the next most likely in APAC to catch up
on news through their social media feeds, followed by those in Malaysia (56%),
Taiwan (56%) and Singapore (55%). In contrast, consumers in Australia are the
least likely in the region to use social media as a source of news (33%).

In EMEA, just under two in three consumers in South Africa (64%) use social
media as a source of news, ahead of more than half in Egypt (62%), UAE (55%),
Poland (54%) and Saudi Arabia (51%). In contrast, around just one quarter of
consumers in UK (25%) and France (24%), and less than one-fifth of those in
Germany (18%) use social media as a source of news - the lowest in the region.

At more than half, consumers in Brazil (54%) are the most likely in AMERS to
catch up on news via social media. The next two highest markets in the region,
Mexico (43%) and Canada (36%) are below the global average in the proportion
of consumers who use social media to follow the news. Meanwhile, less than a
third of consumers in the USA (31%) turn to social media to keep abreast of the
news.


https://business.yougov.com/product/global-profiles
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Use of social media as a source of news around the world

Which, if any, of the following sources do you use to access news? Please select all that apply.

(Showing % yes for "social network websites")
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When analysed by age, consumers aged 18-33 years made up the majority of
those who use social media as a source of news in Vietnam, Philippines, Egypt,
Indonesia, South Africa, Malaysia and China and half of those in Taiwan.

And in most other markets, consumers aged 18-33 years are still the age group
that make up the largest proportion of those who use social media as a source
of news - except in Thailand, Saudi Arabia and Spain - where consumers aged
34-49 years are the relatively largest group.

Consumers aged 50-65 years who use social media as a source of news are
largest in Poland, Brazil, Hong Kong and Spain (all over one-eighth of
consumers), followed by Italy, Romania, Thailand and Mexico (all over one-tenth
of consumers).

Methodology:

YouGov Global Profiles is a globally consistent audience dataset with 1000+
questions across 43 markets. The data is based on continuously collected data
from adults aged 16+ years in China and 18+ years in other markets. The sample
sizes for YouGov Global Profiles will fluctuate over time, however the minimum
sample size is always ¢.1000. Data from each market uses a nationally
representative sample apart from India and UAE, which use urban
representative samples, and China, Egypt, Hong Kong, Indonesia, Malaysia,
Morocco, Philippines, South Africa, Taiwan, Thailand and Vietnam, which use
online representative samples. Learn more about Global Profiles.
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About YouGov

YouGov is an international online research data and analytics technology group.
Our mission is to offer unparalleled insight into what the world thinks.
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Our innovative solutions help the world's most recognised brands, media
owners and agencies to plan, activate and track their marketing activities better.
With operations in the UK, the Americas, Europe, the Middle East, India and Asia
Pacific, we have one of the world's largest research networks.

At the core of our platform is an ever-growing source of consumer data that has
been amassed over our twenty years of operation. We call it Living Data. All of
our products and services draw upon this detailed understanding of our 20
million registered panel members to deliver accurate, actionable consumer
insights.

As innovators and pioneers of online market research, we have a strong
reputation as a trusted source of accurate data and insights. Testament to this,
YouGov data is regularly referenced by the global press, and we are the second
most quoted market research source in the world.

YouGov. Living Consumer Intelligence.

For further information, visit business.yougov.com.
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